
 



DIGITAL MATURITY: initiate a conversation & start journey 
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BARRIERS: digital budget, but also…. 

• Competing needs  
• Staff preparedness and behaviour to embrace digital transformation 
• Alignment with regulator, and customer resistance to embrace technology 
• Choice of suitable technology 





THANK YOU 

A CALL FOR MORE 
PARTNERSHIPS 

“When digital transformation is done right, 
it´s like a caterpillar turning into a butterfly 

But when done wrong, all you have is a 
really fast caterpillar” 

- George Westerman 



 


